T ORAMATTON

A F L F L b T Ll SAL

RESEARCH CONSULTANTS

February 1999 Month of Sales - L.ebanon

This study was designed to survey opinions of the retail, touristic and
services sector, and the public about postponing the shopping festival from
February to May 1999. Moreover, comparisons of the sales cycles for this
month with those of the years 1998 and 1997 were conducted in order to
determine the importance of the timing of the shopping festival. This study
entailed also the development valuable recommendations.
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